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I_Good Content

@ Shareability [
Readability

I Engaging or Have an Impact
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Data Source:

Our Profile
Ip Address
User Agent

Valuable Data:

Search History
Timing

Search flow
Open Sessions
Content and CTR

Type
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some words
About SEO

e Backlink

e Link Juice
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The Way
To Success

e Link war

* Content war

e Smart war




How Google will rate our content?
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Our Website Content Impact Audience Reaction
1. Our content 1. Social Signals User Reactions and Journey
2. Our Technical 2. Content Signature Distribution

3. Our Content background 3. Content Power

4. Our Internal Linking
5. Content Updates




Necessity

On ¢
n Comprehension

* HTML; it’s functionalities and tags?

* Crawling process

[
* Content Map and structure
* Adaptive vs. Responsive vs. Fluid vs.

AMP

S E O * Errors and Redirects




Impact

Off
Content

* Content Impact

¢ Social Dilemmas

* Content Engagement
* Social Impact

¢ Links as a fan or a researcher

* Quality factors
* Content Types




I User Reactions and Impressions I
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Users Reactions
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PKW focused not wounded!!!

AKW and SKW included
Have Correct & Smart Punctuations

Media Objects + (IVieta Data)
Content Signature Included
Have some good references
Can be a good reference
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Context, Concept & Content I
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Link Building
Strategy @,

[

Tactic is an Action or a Method @
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S.M.A.R.T

Specific
Measurable
Achievable
Relevant / Realistic

Time-bound

Technique is a Style
of Action or Method!!!




Context, Concept & Content

#BL/RD>60 #BL/RD>100 #BL/RD>200

Free Lancer Inbound Agency

Low Content Low Content High Content Addiction
Poor Middle Rich

Balanced Not-Balanced Not-Balanced
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Pillarify
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Impressions 1,897
times people saw this Tweet on Twitter

Total engagements 321
times people interacted with this Tweet

Link clicks 193
clicks on a URL or Card in this Tweet

Likes 52
times people liked this Tweet

Profile clicks 38
number of clicks on your name, @handle, or profile

No Comments!!!

Detail expands 25
times people viewed the details about this Tweet

Retweets 9
times people retweeted this Tweet

Replies 4
replies to this Tweet







